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Professional Profile

Strategic Communications(Media Relations(Constituent Engagement
Innovative and creative communications, marketing, and media relations strategist zealously focused on delivering compelling, integrated outreach campaigns on time, on budget, and to specifications. More than 15 years of national-level experience advancing the messages and mission of the higher education and non-profit organizations. Demonstrated expertise in social media and non-traditional marketing communications with a broad portfolio of earned media campaign successes and outside-the-box concepts.
Career Highlights

· Established organization’s social media footprints, creating and growing sites on Facebook, LinkedIn, Flickr and Twitter. Increased website visitation by 30% in four months. Used Google Analytics to track visitation to social media sites and organization homepages. (MIT and Marketing Research Association)
· Conceived and implemented comprehensive brand for new program at Massachusetts Institute of Technology: Developed all promotional and informational collateral for print and online target audiences.
· Wrote and placed stories in national media outlets, including CNN’s Wolf Blitzer Presents, The Situation Room, and Headline News, ABC Nightly News, CBS Evening News, FOX News, Associated Press, America Online, The New York Times, USA Today, The Boston Globe, and TV, radio, and newspapers throughout the U.S. (NLEOMF)
· Crafted and implemented strategic communications campaigns, helping to raise $80 million to build the National Law Enforcement Museum. (NLEOMF) 

· Planned, supported, and created print and online collateral to support development efforts to raise $20 million in matching funds for Gordon-MIT Engineering Leadership Program. (MIT)

Core Competencies

Message/Brand enhancement
Fundraising Communications
Public/media relations
Writing: Print & Online 
Direct and online marketing
Website content development
Social media/Web 2.0 
Event planning/management
Crisis Communications
Professional Experience
Massachusetts Institute of Technology: (Cambridge, MA)
2008-Present
Conceive and direct all communications and outreach activities for new program at MIT. Develop all fundraising collateral and coordinate admissions process for new students. Plan and execute special events to advance program awareness and fundraising efforts. 
Director of Communications & Outreach, Bernard M. Gordon-MIT Engineering Leadership Program
· Developed brand; initiated and measured effectiveness of all brand awareness efforts, including website (http://web.mit.edu/gordonelp) and all social media and traditional advertising campaigns.
· Conceived, coordinated and executed special events for fundraising and student awareness purposes.
· Collaborated with team and board members to plan and execute comprehensive outreach plan.
Marketing Research Association: (Glastonbury, CT)

2007-2008
The nation’s largest professional association representing market researchers and market research firms; more than 3,000 members worldwide. 

Director of Communications

Raised organizational visibility via aggressive PR and boosted membership through comprehensive, multifaceted and cost-efficient marketing communications campaigns. 

· Implemented national public/media relations campaign, placing more than 20 articles in trade and major media publications including The Wall Street Journal, The Chicago Daily Herald and others resulting in increased organizational visibility and reputation enhancement.

· Reduced error charges in MRA’s monthly magazine from $400/month to $0 (saving MRA approximately $4,000/year); secured additional cost efficiencies, e.g., reducing MRA’s printing costs by more than 48%. 
National Law Enforcement Officers Memorial Fund: (Washington, D.C.)
2004-2007
Conceived and implemented all marketing, advocacy and development communications; orchestrated national media/public relations and customer service campaigns to reach strategic organizational goals.

Director of Communications
· Wrote and placed stories in national media outlets, including CNN’s Wolf Blitzer Presents, The Situation Room, and Headline News, ABC Nightly News, CBS Evening News, FOX News, Associated Press, America Online, The New York Times, USA Today, The Boston Globe, and TV, radio, and newspapers throughout the U.S.

· Collaborated with major corporate PR/Marketing departments including Motorola, Daimler/Chrysler and DuPont to plan and implement national co-branding initiatives; produced direct mail and online promotional packages that generated more than $10 million in philanthropic support to NLEOMF over two years.
· Supervised content, design, editing and dissemination of weekly e-letter: In 30 months grew subscriber base by 1,025% (from 16,000 to 180,000); increased online revenue production by 54% (from 342 donors in 2004 to 528 in 2005). (National Law Enforcement Officers Memorial Fund)
National Crime Prevention Council: (Washington, D.C.)
2002-2004
Oversaw licensing department (including budget of $500,000) for McGruff the Crime Dog; allocated licensed product sales revenue; initiated business development efforts; supervised Licensing Associate.

Brand/Licensing Manager

· Directed communications, marketing, and promotional efforts with 20 national companies that produce and sell McGruff The Crime Dog licensed products.
· Coordinated “McGruff Anti-Bullying Tour” on Capitol Hill and in amusement parks throughout U.S.; developed national plan to commemorate McGruff’s 25th anniversary.
Marketing Communications Consultant: (Rockville, MD)
2000-2002
Helped clients conceive, implement and evaluate quantifiable marketing, communications and government relations campaigns.
· Increased registered membership 75% in ninety days (from 100,000 to 175,000). (ChangeWave Investment Advisory Service)
· Wrote and placed 30 articles about LIFE in major newspapers, TV and trade publications. (Life and Health Insurance Foundation for Education)
Baltimore Hebrew University: (Baltimore, MD)
1998-2000
Planned and directed all marketing and development communications; established University’s website; tracked and analyzed online visitation and donations.

Director of Communications

· Linked marketing with Development events, resulting in a 35% increase in philanthropic support.
· Enhanced BHU’s media profile: Wrote and placed more than 20 articles in national papers (The Washington Post, The Baltimore Sun); generated additional radio and TV interviews for faculty.
United States Army: (Korea and Germany)
1990-1993
· Commissioned Infantry officer; served in Adjutant General Corps as Personnel Service Officer (Korea) and Postal Platoon Leader (Germany).

· Earned Basic Airborne Qualification Badge.
Education
· University of Southern California, Marshall Business School; Los Angeles (6/95): M.S., Systems Management
· Vassar College, Poughkeepsie, New York (5/90): B.A., History
· Distinguished Military Graduate, Fordham University ROTC (5/90): 3rd of 156 cadets
